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Bonaire Tourist Exit  Survey 
 

 

 
This survey is part of the Tourism Corporation 
Bonaire (TCB) initiative to determine tourists’ 

satisfaction levels. The goal of the survey is to obtain 
information pertaining to tourists’ motivations, 
activities, and impressions of Bonaire’s tourism 
products. We welcome and thank you for your 

participation in this initiative to improve our tourism 
product.  All responses remain confidential. 
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PRIVACY AND CONFIDENTIALITY STATEMENT 

All responses given to Tourism Corporation Bonaire, including 
any personal information you provide, will be kept strictly 

confidential.  Your input will only be used in combination with 
the responses of others participating in the survey.  Our 

research examines the opinions of groups of respondents.  
Your individual responses are not shown to anyone. 

 
Tourism Bonaire Corporation follows the strictest guidelines in 

terms of respondent confidentiality. If you have additional 

questions about our Privacy and Confidentiality Statement, 

please contact us at @tourismbonaire.com. 
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SECTION 1: INFORMATION ABOUT YOUR TRIP 

1. Have you been to Bonaire  before? 
⃝      No → If you answer No, go to question #2 
⃝      Yes → If answer Yes, how many times in the last 5 years?  (enter number) 

  → Were any of these previous visits to Bonaire from a cruise? ⃝      No ⃝      Yes 

 
2. On this trip, how many nights did you stay in Bonaire?  (Please enter number of nights) 

 

3. On this trip, where did you stay during your visit to Bonaire? (Please check only one) 

⃝ Hotel ⃝ Rented apartment ⃝ Room in a particular house 

⃝ All-inclusive resort ⃝ Rented house/villa ⃝  With friends and family 
 

4. On this trip, what was the name of the accommodation where you stayed?  _____________________________ 

 

5. How did you first hear about Bonaire?  (Please check only one) 

⃝ Hotel/resort website ⃝ Tour operator ⃝ Social media 

⃝ Tourismbonaire.com ⃝ Cruise visit ⃝ Magazine 

⃝ Trip Advisor ⃝ Dive school ⃝ Friends and Family 
 

6. Which of the following best describes the purpose of this trip? (Please mark all that apply) 

⃝ Sun and eco-tourism ⃝ Wedding/honeymoon ⃝ Shopping 

⃝ Diving ⃝ Visiting friends and family ⃝ Cultural tourism 

⃝ Windsurfing ⃝ Wellness ⃝ Business 
 

7. What sources of information did you consult to get information about this trip to Bonaire? (Please check all that 
apply) 

⃝ Friends/family ⃝ Online travel agent (e.g. Expedia) ⃝ Youtube 

⃝ Bonaire Tourists Board ⃝ Online website (e.g. TripAdvisor) ⃝ Tour operator brochure 

⃝ Travel agent ⃝ Facebook ⃝ Travel guides 

⃝ Television ⃝ Instagram ⃝ Company website (hotels, airlines) 

⃝ Newspaper/magazines ⃝ Twitter ⃝  Other:_______ 
 

8. When did you START PLANNING this trip to Bonaire? (Please check only one) 

⃝      Less than 1 week ago ⃝      Between 2 and 4 weeks ago ⃝      Between 3 and 6 months ago 

⃝      Between 1 and 2 weeks ago ⃝      Between 1 and 3 months ago ⃝      More than 6 months ago 

 

9. When did you MAKE THE RESERVATIONS OR BOOKING for this trip to Bonaire? (Please check only one) 

⃝      Less than 1 week ago ⃝      Between 2 and 4 weeks ago ⃝      Between 3 and 6 months ago 

⃝      Between 1 and 2 weeks ago ⃝      Between 1 and 3 months ago ⃝      More than 6 months ago 

 

10. How did you arrange your lodging reservation for this trip to Bonaire? (Please check only one) 

⃝      Hotel telephone reservation  ⃝      Travel agent ⃝      Airbnb.com 

⃝      Hotel website ⃝      Internet (e.g. Travelocity.com) ⃝      Apartment rental company 

⃝ Dive operator ⃝ Friends & family ⃝ Other:___________ 

 

11. How did you arrange your flight reservation(s) for this trip to Bonaire? (Please check only) 

⃝      Airline telephone reservations ⃝      Travel agent ⃝      Dive operator 

⃝      Airline website ⃝      Internet (e.g. Expedia) ⃝ Other___________ 
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SECTION 2: INFORMATION ABOUT THE TOURIST’S SPENDING 

 

12. Did you buy a travel package? 

⃝      Yes ⃝      No → If No, please skip to question number #15 

 
13. What was the total cost of your tourism package in US$? If traveling in a group, please include all group members 
in the total cost. If you cannot recall the exact price of the travel package please provide an approximate US$ 
amount.. 

 US$ (Please enter total in US$) 

 

14. What was included in the package? (Please check all that apply) 

⃝      All-inclusiveaAirfare ⃝      Meals ⃝      Cultural activities 

⃝      Airfare ⃝      Dive trips ⃝      Transfer to hotel/airport 

⃝      Accommodation/room  ⃝      Eco tourism activities ⃝      Island tours  

⃝      Car ⃝      Water activities ⃝      Other____________________ 

 
 

15. Please indicate how much (or the approximate amount) was spent by you and your group in Bonaire. 
 

Please enter the amounts in US$ and include all of the expenses for your entire group. For example, include the 
expenses of your travel companion(s) such as your spouse, children, or other individuals for which you covered the 
travel expenses. 
 

Expenditures  
1) Lodging (only room expenses) US$ 

2) Food/beverage (inside hotel) US$ 

3) Food/beverage (outside hotel) US$ 

4) Car rental  US$ 

5) Gasoline US$ 

6) Taxi US$ 

7) Scuba diving US$ 

8) Local arts/cultural events US$ 

9) Shopping US$ 

10) Internet/telephone US$ 

11) Groceries/sundries US$ 

12) Entertainment/nightlife/casino US$ 

13) Windsurfing/Eco-recreation US$ 

14) Other expenses US$ 

 
 
 

16. How many people do the above costs cover?    
① ② ③ ④ ⑤ ⑥ ⑦  ⑧ ⑨ ⑩ ⃝      other_____(enter number) 
 

17. What method of payment did you utilize the most while in Bonaire? (Please check only one) 

⃝      Credit Card ⃝      Debit Card ⃝      Cash ⃝      Other:_____________ 
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SECTION 3: EVALUATION ABOUT SERVICES PROVIDED IN BONAIRE 

 

18. Please tell us how likely you are to do the following: 
Not  
Likely 

←→ Very  
Likely 

Share my vacation experience on social media  ① ② ③ ④ ⑤ ⑥ ⑦ 

Come back to Bonaire ① ② ③ ④ ⑤ ⑥ ⑦ 

Consider Bonaire my first choice for vacation  ① ② ③ ④ ⑤ ⑥ ⑦ 

Encourage my family and friends to visit Bonaire  ① ② ③ ④ ⑤ ⑥ ⑦ 

Continue to come to Bonaire even if the prices were higher  ① ② ③ ④ ⑤ ⑥ ⑦ 

Recommend Bonaire to others ① ② ③ ④ ⑤ ⑥ ⑦ 

 

19. Based on your experience, rate how the LODGING AND RESTAURANTS  
performed in the following areas: 

LOW ←→ HIGH 

Cleanliness of accommodation  ① ② ③ ④ ⑤ ⑥ ⑦ 

Security of accommodation ① ② ③ ④ ⑤ ⑥ ⑦ 

Friendliness and welcoming attitude of the staff in accommodation ① ② ③ ④ ⑤ ⑥ ⑦ 

Attractiveness of accommodation facilities ① ② ③ ④ ⑤ ⑥ ⑦ 

Payment options for accommodations (accepts a variety of credit cards) ① ② ③ ④ ⑤ ⑥ ⑦ 

Restaurant cleanliness ① ② ③ ④ ⑤ ⑥ ⑦ 

Restaurant security ① ② ③ ④ ⑤ ⑥ ⑦ 

Friendliness and welcoming attitude of the restaurant staff ① ② ③ ④ ⑤ ⑥ ⑦ 

Attractiveness of restaurants ① ② ③ ④ ⑤ ⑥ ⑦ 

Payment options in restaurants (accepts a variety of credit cards) ① ② ③ ④ ⑤ ⑥ ⑦ 

 

20. Based on your experience,  rate how Bonaire performed in terms of: LOW ←→ HIGH 

Quality of infrastructure ① ② ③ ④ ⑤ ⑥ ⑦ 

Social atmosphere ① ② ③ ④ ⑤ ⑥ ⑦ 

Drinking water quality ① ② ③ ④ ⑤ ⑥ ⑦ 

Presence of signage and directions ① ② ③ ④ ⑤ ⑥ ⑦ 

Clarity of road signage ① ② ③ ④ ⑤ ⑥ ⑦ 

Cleanliness of the island ① ② ③ ④ ⑤ ⑥ ⑦ 

Safety and security ① ② ③ ④ ⑤ ⑥ ⑦ 

Accessibility to sites of interest ① ② ③ ④ ⑤ ⑥ ⑦ 

Multi-lingual skills of the local people ① ② ③ ④ ⑤ ⑥ ⑦ 

Friendliness of the local people ① ② ③ ④ ⑤ ⑥ ⑦ 

 

21. Based on your experience,  rate how Bonaire performed in terms of 
TRANSPORTATION  / ACCESSIBILITY: 

LOW ←→ HIGH 

Cleanliness of the airport ① ② ③ ④ ⑤ ⑥ ⑦ 

Safety and security at the airport ① ② ③ ④ ⑤ ⑥ ⑦ 

Hospitableness of customs and immigrations personnel ① ② ③ ④ ⑤ ⑥ ⑦ 

Safety and security of taxis ① ② ③ ④ ⑤ ⑥ ⑦ 

Cleanliness of taxis ① ② ③ ④ ⑤ ⑥ ⑦ 

Hospitableness of taxi drivers ① ② ③ ④ ⑤ ⑥ ⑦ 

Quality of taxi services ① ② ③ ④ ⑤ ⑥ ⑦ 

Reliability of taxi services ① ② ③ ④ ⑤ ⑥ ⑦ 

Convenience of car rental facilities ① ② ③ ④ ⑤ ⑥ ⑦ 
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SECTION 4: EVALUATION OF YOUR EXPERIENCE IN BONAIRE 

 

22. Please tell us how you perceive the PRICES of the following in Bonaire: 
 

Very 
Cheap 

←→ 
Very 

Expensive 

Accommodations ① ② ③ ④ ⑤ ⑥ ⑦ 

Restaurants ① ② ③ ④ ⑤ ⑥ ⑦ 

Taxis ① ② ③ ④ ⑤ ⑥ ⑦ 

Activities and attractions ① ② ③ ④ ⑤ ⑥ ⑦ 

Shopping ① ② ③ ④ ⑤ ⑥ ⑦ 

Rental car  ① ② ③ ④ ⑤ ⑥ ⑦ 

Water activities (e.g. scuba diving, windsurfing) ① ② ③ ④ ⑤ ⑥ ⑦ 

Guided tours ① ② ③ ④ ⑤ ⑥ ⑦ 

Overall perception of prices in Bonaire ① ② ③ ④ ⑤ ⑥ ⑦ 

 

23. Please tell us how you perceive the QUALITY of the following in 
Bonaire: 
 

Much worse 
 than  
expected 

←→ 
Much better 

 than  
expected 

Accommodations ① ② ③ ④ ⑤ ⑥ ⑦ 

Restaurants ① ② ③ ④ ⑤ ⑥ ⑦ 

Taxis ① ② ③ ④ ⑤ ⑥ ⑦ 

Activities and attractions ① ② ③ ④ ⑤ ⑥ ⑦ 

Shopping ① ② ③ ④ ⑤ ⑥ ⑦ 

Rental car ① ② ③ ④ ⑤ ⑥ ⑦ 

Water activities (eg. scuba diving, windsurfing) ① ② ③ ④ ⑤ ⑥ ⑦ 

Guided tours ① ② ③ ④ ⑤ ⑥ ⑦ 

Overall perception of quality in Bonaire was ① ② ③ ④ ⑤ ⑥ ⑦ 

 

24. Please tell us how you perceive the VALUE of the following in Bonaire: 
 

Much worse 
 Than expected 

←→ 
Much better 

 than expected 

Accommodations ① ② ③ ④ ⑤ ⑥ ⑦ 

Restaurants ① ② ③ ④ ⑤ ⑥ ⑦ 

Taxis ① ② ③ ④ ⑤ ⑥ ⑦ 

Activities and attractions ① ② ③ ④ ⑤ ⑥ ⑦ 

Shopping ① ② ③ ④ ⑤ ⑥ ⑦ 

Rental car ① ② ③ ④ ⑤ ⑥ ⑦ 

Water activities (e.g. scuba diving, windsurfing) ① ② ③ ④ ⑤ ⑥ ⑦ 

Guided tours ① ② ③ ④ ⑤ ⑥ ⑦ 

The overall value of what was paid in Bonaire  ① ② ③ ④ ⑤ ⑥ ⑦ 

 

25. Please tell us how SATISFIED you are with the following activities: 
 

Very  
Dissatisfied 

←→ 
Very  

Satisfied 

Accommodations ① ② ③ ④ ⑤ ⑥ ⑦ 

Restaurants ① ② ③ ④ ⑤ ⑥ ⑦ 

Taxis ① ② ③ ④ ⑤ ⑥ ⑦ 

Activities and attractions ① ② ③ ④ ⑤ ⑥ ⑦ 

Shopping ① ② ③ ④ ⑤ ⑥ ⑦ 

Rental car ① ② ③ ④ ⑤ ⑥ ⑦ 

Water activities (e.g. scuba diving, windsurfing) ① ② ③ ④ ⑤ ⑥ ⑦ 

Guided tours ① ② ③ ④ ⑤ ⑥ ⑦ 

My overall trip to Bonaire ① ② ③ ④ ⑤ ⑥ ⑦ 
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SECTION 5: PLACES VISITED IN BONAIRE 

 
26.  What land activities/attractions did you participate in during this trip to Bonaire? (Please check all that apply) 
⃝      Biking ⃝      Hiking ⃝      Rock Climbing/ Rappelling 
⃝      Bird watching ⃝      Horseback riding ⃝      Caving 
  ⃝      Other:_____________ 

 
27.  What water activities/attractions did you participate in during this visit to Bonaire? (Please check all that apply) 
⃝      Diving ⃝      Water skiing ⃝      Deep sea fishing 
⃝      Snorkeling ⃝      Boating ⃝      Beaches 
⃝      Windsurfing ⃝      Kayaking ⃝      Kite surfing 
⃝      Sail  ⃝      Paddle boarding ⃝      Other:______________ 

 
28.  What nightlife activities/attractions did you participate in during this visit to Bonaire? (Please check all that apply) 
⃝      Bars and cafes ⃝      Music/concert/festival ⃝      Carnival 
⃝      Dining ⃝      Folkloric/cultural show ⃝      Other_______________ 

 
29.  Which cultural sites did you go to during this trip to Bonaire? (Please check all that apply) 
⃝      Terramar Museum ⃝      Skal Museum ⃝      Rincon City 
⃝      Mangazina di Rei Rincon ⃝      Chi Chi Tan Museum Rincon ⃝      Other_______________ 

 

30. If tourism development increases in Bonaire, it would negatively impact 
my decision to return or recommend the island. 

Completely 
Disagree 

 Completely 
Agree 

① ② ③ ④ ⑤ ⑥ ⑦ 

 
SECTION 6: DEMOGRAPHIC INFORMATION 

 

31. What is your age?                            (Years)  

 

32. What is your gender? ⃝      Male ⃝      Female  

 

33. Where do you currently live? (Please check only one) 

⃝      The Netherlands ⃝      Belgium ⃝      United States: Zip Code____________ 

⃝      Curacao ⃝      Canada ⃝      Venezuela: City__________________ 

⃝      Aruba ⃝      Germany ⃝      Brazil: City__________________ 

⃝      Scandinavia ⃝      France ⃝      Colombia: City__________________ 

 

34. What is your highest level of education? (Please check only one) 

⃝      Elementary school ⃝      Professional formation ⃝      Master or doctorate degree 

⃝      High school ⃝      Undergraduate/bachelor degree ⃝      Other________________________ 

 

35. Check the box next to the range that applies to your total annual household income before taxes (In US$): 

 ⃝ Under US$25,000 ⃝ US$30,000-US$39,999 ⃝ US$50,000-US$74,999    ⃝ US$100,000 & over 
⃝ US$25,000-US$29,999 ⃝ US$40,000-US$49,999 ⃝ US$75,000-US$99,999  ⃝ Prefer not to state 

 

36. What is your marital status? 

⃝       Single never married ⃝ Married with children ⃝ Divorced/Separated       ⃝   Other:___________ 
⃝       Single with children ⃝ Married without children ⃝  Long-term relationship ⃝  Prefer not to state 
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Bonbini until next 

time! 
Have a safe trip 

home! 
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EXIT SURVEY

DESCRIPTIVE

ANALYSIS
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EXIT SURVEY

CLUSTER ANALYSIS
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Bonaire’s Quality of Life Survey 

 

 

 

This survey is part of the Tourism Cooperation Bonaire (TCB) initiative to develop a 

tourism master plan. 

The purpose of this questionnaire is to give you an opportunity to share your feelings 

and thoughts about tourism development in Bonaire. Your thoughts and feelings 

regarding how tourism affects you personally and how it affects your community are 

crucial for Bonaire’s development. This information will help align Bonaire’s future 

development in a manner that could aid in your quality of life.  

 

Danki pa bo kooperashon! 
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PRIVACY AND CONFIDENTIALITY STATEMENT  

All responses given to Tourism Corporation Bonaire, including any 

personal information you provide, will be kept strictly 

confidential.  Your input will only be used in combination with the 

responses of others participating in the survey.  Our research 

examines the opinions of groups of respondents.  Your individual 

responses are not shown to anyone.  

 

Tourism Bonaire Corporation follows the strictest guidelines in 

terms of respondent confidentiality. If you have additional 

questions about our Privacy and Confidentiality Statement, please 

contact us at info@tourismbonaire.com 
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1. Please rate the following statements regarding how tourism impacts you. Rate each item using a scale 

from 1 to 7. 1 equals “Completely Disagree” and 7 equals “Completely Agree”. Mark your responses 
with an X. 

Macro Impact of Tourism  
Completely  

←→ 
 Completely  

Disagree  Agree 

I think that tourism has improved residents’ standard of living in Bonaire    ① ② ③ ④ ⑤ ⑥ ⑦ 

Tourism has resulted in greater job opportunities for women ① ② ③ ④ ⑤ ⑥ ⑦ 

Tourism has increased entrepreneurship among locals ① ② ③ ④ ⑤ ⑥ ⑦ 

Residents have been consulted and are aware of tourism development 
plans 

① ② ③ ④ ⑤ ⑥ ⑦ 

Tourism has improved my hospitality towards strangers ① ② ③ ④ ⑤ ⑥ ⑦ 

I feel that the benefits of tourism outweigh the negatives ① ② ③ ④ ⑤ ⑥ ⑦ 

Government should encourage further tourism development ① ② ③ ④ ⑤ ⑥ ⑦ 

Tourism has resulted in overcrowded local beaches  ① ② ③ ④ ⑤ ⑥ ⑦ 

I think that tourism is a major reason for the entertainment variety in 
Bonaire 

① ② ③ ④ ⑤ ⑥ ⑦ 

 
 
2. Please rate the following statements regarding the macro impact of tourism. Rate each item using a 

scale from 1 to 7. 1 equals “Completely Disagree” and 7 equals “Completely Agree”. Mark your 
responses with an X. 

Macro Impact of Tourism  
Completely  

←→ 
Completely  

Disagree Agree 

My family life has been positively impacted by the presence of tourists ① ② ③ ④ ⑤ ⑥ ⑦ 

My community life has been improved by tourism development ① ② ③ ④ ⑤ ⑥ ⑦ 

Tourists are part of the harmony of my community ① ② ③ ④ ⑤ ⑥ ⑦ 

Tourism has helped to increase my safety ① ② ③ ④ ⑤ ⑥ ⑦ 

I think that continued tourism growth will provide more access to local 
amenities 

① ② ③ ④ ⑤ ⑥ ⑦ 

An increase in tourists will not create conflict between residents and 
tourists 

① ② ③ ④ ⑤ ⑥ ⑦ 

I think my community should encourage tourism development ① ② ③ ④ ⑤ ⑥ ⑦ 

Tourism has improved the type of goods and services available to locals ① ② ③ ④ ⑤ ⑥ ⑦ 

Tourism decreases the cost of goods and services for locals ① ② ③ ④ ⑤ ⑥ ⑦ 

I think that tourism will gradually decrease taxes for locals ① ② ③ ④ ⑤ ⑥ ⑦ 

I welcome the presence of tourists in Bonaire ① ② ③ ④ ⑤ ⑥ ⑦ 

Tourism decreases crime and drug use in my community ① ② ③ ④ ⑤ ⑥ ⑦ 

 
 
3. Please rate the following statements regarding the social impact of tourism. Rate each item using a 

scale from 1 to 7. 1 equals “Completely Disagree” and 7 equals “Completely Agree”. Mark your 
responses with an X. 

Tourism Equality 
Completely  

←→ 
Completely  

Disagree  Agree 

Locals are welcomed to use tourist facilities in Bonaire ① ② ③ ④ ⑤ ⑥ ⑦ 

Locals like wealthy tourists ① ② ③ ④ ⑤ ⑥ ⑦ 

It is convenient to live in an area that is popular with tourists ① ② ③ ④ ⑤ ⑥ ⑦ 

Tourism development increases the number of recreational facilities and 
amenities 

① ② ③ ④ ⑤ ⑥ ⑦ 

Tourists treat locals as equal to themselves ① ② ③ ④ ⑤ ⑥ ⑦ 
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Tourism Cultural Impact 

The use of Papiamento decreases as tourists interact with 

residents
① ② ③ ④ ⑤ ⑥ ⑦

Local people alter their behavior to imitate tourists ① ② ③ ④ ⑤ ⑥ ⑦

Tourism renews local culture ① ② ③ ④ ⑤ ⑥ ⑦

Tourists show respect for the cultural lifestyle of local people ① ② ③ ④ ⑤ ⑥ ⑦

Tourism helps to conserve the cultural identity and heritage of 

Bonaire
① ② ③ ④ ⑤ ⑥ ⑦

Tourism encourages residents’ enjoyment of local performing 

arts, such as music.
① ② ③ ④ ⑤ ⑥ ⑦

The cultural exchange between residents and tourists is 

valuable for residents
① ② ③ ④ ⑤ ⑥ ⑦

Tourism promotes authenticity in Bonaire ① ② ③ ④ ⑤ ⑥ ⑦

Tourism encourages the production and availability of local 

foods
① ② ③ ④ ⑤ ⑥ ⑦

Tourism has increased residents’ pride in local culture ① ② ③ ④ ⑤ ⑥ ⑦

Effect of Tourism

Local businesses benefit the most from tourism ① ② ③ ④ ⑤ ⑥ ⑦

Tourism brings more investment to the local economy ① ② ③ ④ ⑤ ⑥ ⑦

Bonaire’s standard of living has increased due to tourist 

spending
① ② ③ ④ ⑤ ⑥ ⑦

Tourism tax revenues are used to improve Bonaire’s public 

services (roads, schools, social programs, etc.)
① ② ③ ④ ⑤ ⑥ ⑦

Tourism has increased real estate prices ① ② ③ ④ ⑤ ⑥ ⑦

Tourism Physical Environment Impact

Tourism motivates residents to maintain and improve the 

environment
① ② ③ ④ ⑤ ⑥ ⑦

Tourism has led to less litter in the streets ① ② ③ ④ ⑤ ⑥ ⑦

There are better roads (infrastructure) due to tourism 

development
① ② ③ ④ ⑤ ⑥ ⑦

I am satisfied with the current pace of tourism development ① ② ③ ④ ⑤ ⑥ ⑦

 Tourism development has improved Bonaire’s appearance ① ② ③ ④ ⑤ ⑥ ⑦

Tourism development protects Bonaire’s environment ① ② ③ ④ ⑤ ⑥ ⑦

5. Please rate the following statements regarding how you feel tourism impacts Bonaire. Rate each 

item using a scale from 1 to 7. 1 equals “Completely Disagree” and 7 equals “Completely Agree”. Mark 

responses with an X.

Completely 

Disagree

 Completely 

 Agree

6. Please rate the following statements regarding how you feel tourism impacts the environment. 

Rate each item using a scale from 1 to 7. 1 equals “Completely Disagree” and 7 equals “Completely 

Agree”. Mark responses with an X.
Completely 

Disagree

 Completely 

 Agree

4. Please rate the following statements regarding how you feel tourism impacts local culture in 

Bonaire. Rate each item using a scale from 1 to 7. 1 equals “Completely Disagree” and 7 equals 

“Completely Agree”. Mark responses with an X.

Completely 

Disagree

 Completely 

 Agree
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I would like I would like 

less tourists more tourists

(e.g. less arrivals) (e.g. more arrivals)

I would like less tourism 

development

I would like more tourism 

development

(e.g. hotels, restaurants, 

harbor)
(e.g. hotels, restaurants, 

harbor)

I would like less 

infrastructure

I would like more 

infrastructure
(e.g. roads, schools, 

hospitals)

(e.g. roads, schools, 

hospitals)

I would like less cultural 

activities

I would like more cultural 

activities
(e.g. public events and 

festivals)

(e.g. public events and 

festivals)

I would like less 

conservation

I would like more 

conservation
(e.g. regulation, natural 

protection)

(e.g. regulation, natural 

protection)

8. Read the left and right statements, then select the box that most closely agrees with your opinion.

□

 Somewhat 

agree

□

 Neutral

□

 Somewhat 

agree

□

 Agree

□

 Completely 

agree

□

 Completely 

agree

□

 Completely 

agree

□

 Completely 

agree

□

 Completely 

agree

□

 Somewhat 

agree

□

 Neutral

□

 Somewhat 

agree

□

 Agree

□

 Agree

□

 Somewhat 

agree

□

 Neutral

□

 Somewhat 

agree

□

 Agree

□

 Somewhat 

agree

□

 Neutral

□

 Somewhat 

agree

□

 Agree

□

 Agree

□

 Somewhat 

agree

□

 Neutral

□

 Somewhat 

agree

□

 Agree

□

Completely 

agree

□

Completely 

agree

□

Completely 

agree

□

Completely 

agree

□

Completely 

agree

□

 Agree

□

 Agree

□

 Agree

Quality of Life

I am satisfied with my current income ① ② ③ ④ ⑤ ⑥ ⑦

I am satisfied with the economic security of my job ① ② ③ ④ ⑤ ⑥ ⑦

I am satisfied with my family’s income ① ② ③ ④ ⑤ ⑥ ⑦

I am satisfied with the fringe benefits I receive ① ② ③ ④ ⑤ ⑥ ⑦

I am satisfied with the cost of basic necessities such as food, 

housing, and clothing
① ② ③ ④ ⑤ ⑥ ⑦

I am satisfied with the facilities in my community ① ② ③ ④ ⑤ ⑥ ⑦

I am satisfied with the amount of spare time I have ① ② ③ ④ ⑤ ⑥ ⑦

9.Please rate the following statements on how you feel about your satisfaction with various living 

conditions.  Rate each item using a scale from 1 to 7. 1 equals “Completely Disagree” and 7 equals 

“Completely Agree” Mark responses with an X
Completely 

Disagree

 Completely 

 Agree

Tourism Socio-economic Impact

Many residents benefit economically from tourism ① ② ③ ④ ⑤ ⑥ ⑦

Tourism development benefits locals more than it does the tourists ① ② ③ ④ ⑤ ⑥ ⑦

Income opportunities from tourism development are evenly distributed 

for all
① ② ③ ④ ⑤ ⑥ ⑦

Tourism promotes an increase in resident wellbeing through jobs and 

income
① ② ③ ④ ⑤ ⑥ ⑦

Tourism provides many good employment opportunities for residents ① ② ③ ④ ⑤ ⑥ ⑦

Tourism holds great promise for Bonaire’s economic future ① ② ③ ④ ⑤ ⑥ ⑦

Tourism has improved Bonaire’s economy ① ② ③ ④ ⑤ ⑥ ⑦

Many local entrepreneurs have opportunities to create tourism 

businesses 
① ② ③ ④ ⑤ ⑥ ⑦

Tourism development has increased salaries and wages ① ② ③ ④ ⑤ ⑥ ⑦

Tourism development has increased housing availability for locals ① ② ③ ④ ⑤ ⑥ ⑦

7. Please rate the following statements regarding how you feel tourism impacts the socio-economic well-being 

of Bonaire. Rate each item using a scale from 1 to 7 1 equals “Completely Disagree” and 7 equals “Completely 

Agree” Mark responses with an X

Completely 

Disagree

 Completely 

 Agree
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12. Please rate the following statements on how you feel about 

your past life. Rate each item using a scale from 1 to 7 1 equals 

“Completely Disagree” and 7 equals “Completely Agree” 

If I had my past to live over, I would change almost nothing ① ② ③ ④ ⑤ ⑥ ⑦

I am satisfied with my life in the past ① ② ③ ④ ⑤ ⑥ ⑦

My life in the past was ideal for me ① ② ③ ④ ⑤ ⑥ ⑦

The conditions of my life in the past were excellent ① ② ③ ④ ⑤ ⑥ ⑦

I had the important things I wanted in my past ① ② ③ ④ ⑤ ⑥ ⑦

13. Please rate the following statements on how you feel about 

your present life. Rate each item using a scale from 1 to 7 1 equals 

“Completely Disagree” and 7 equals “Completely Agree” 

I would change almost nothing about my current life ① ② ③ ④ ⑤ ⑥ ⑦

I am satisfied with my current life ① ② ③ ④ ⑤ ⑥ ⑦

My current life is ideal for me ① ② ③ ④ ⑤ ⑥ ⑦

The current conditions of my life are excellent ① ② ③ ④ ⑤ ⑥ ⑦

l have the important things I want right now ① ② ③ ④ ⑤ ⑥ ⑦

14. Please rate the following statements on how you feel about 

your future life. Rate each item using a scale from 1 to 7 1 equals 

“Completely Disagree” and 7 equals “Completely Agree” 

There will be nothing that l will want to change about my ① ② ③ ④ ⑤ ⑥ ⑦

I expect to be satisfied with my life in the future ① ② ③ ④ ⑤ ⑥ ⑦

I expect my future life will be ideal for me ① ② ③ ④ ⑤ ⑥ ⑦

I expect the conditions of my future life will be excellent ① ② ③ ④ ⑤ ⑥ ⑦

I expect to have the important things l want in the future ① ② ③ ④ ⑤ ⑥ ⑦

Completely 

Disagree

 Completely 

 Agree

Completely 

Disagree

 Completely 

 Agree

Completely 

Disagree

 Completely 

 Agree

○ ○ ○ ○ ○ ○ ○

My life is much 

worse than 

most other 

people’s.

My life is worse 

than most 

other people’s.

My life is 

somewhat 

worse than 

most other 

people’s.

My life is about 

the same as 

most other 

people’s.

My life is 

somewhat 

better than 

most other 

people’s.

My life is 

better than 

most other 

people’s.

My life is much 

better than 

most other 

people’s.

11. Please rate the following statements on how you feel about your satisfaction with various 

living conditions.  Rate each item using a scale from 1 to 7. 1 equals “Completely Disagree” and 

7 equals “Completely Agree” Mark responses with an X

Not a very happy person ① ② ③ ④ ⑤ ⑥ ⑦ A very happy person

Less happy ① ② ③ ④ ⑤ ⑥ ⑦ More happy

Not at all ① ② ③ ④ ⑤ ⑥ ⑦ A great deal

10. For each of the following statements and/or questions, please circle the point 

on the scale that you feel is most appropriate in describing you

A. In general, I consider myself:

B. Compared with most of my peers, I consider myself:

C.Some people are generally very happy. They enjoy life regardless of what is going on, 

getting the most out of everything. To what extent does this characterization describe you?
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DEMOGRAPHIC INFORMATION 

Please tell us about yourself: 

15. What is your age? ______(years) 
 
 

16. What is your gender?      ⃝ Male  ⃝ Female 
 
 

17. Do you own a house or rent?   ⃝ Own  ⃝ Rent         ⃝ Neither, please explain: 
__________________ 

 
 

18. Do you have kids?    ⃝ No  ⃝ Yes   If yes, how many:_________ 
 
 

19. What are their ages? (Mark all the apply) 
 
       ⃝      10 years or less  ⃝      Between 11 and 18    ⃝      19 or older 
 
 

20. Where do you currently live? 

⃝ Kralendijk ⃝ Antriol ⃝ Hato ⃝ Nikiboko/ Amboina ⃝  Other:_______________ 

⃝ Belnem ⃝ Terra Corra ⃝ Noord Saliña ⃝ Rincon  

 
 

21. What is your marital status? 
⃝  Single never married ⃝ Married with children ⃝Divorced/Separated       ⃝Other:___________ 
⃝  Single with children ⃝ Married without children ⃝Long-term relationship ⃝Prefer not to state 

 
 

22. Which of the following describes your highest level of studies? (Mark only one) 
⃝ Elementary School  ⃝  MBO ⃝  Masters Degree /Post Graduate  

⃝ High School ⃝  Bachelors Degree ⃝  Prefer not to answer  

       
 

23. Where do you currently work? (Mark only one) 
⃝ Student ⃝ Government  ⃝ Retail ⃝ Transportation 
⃝ Hotels ⃝ Construction ⃝ Communications ⃝ Self Employed:______________ 
⃝ Restaurants ⃝ Financial Services ⃝ Education ⃝ Other:_____________________ 

 
 

24.  What is your household income per year (in US$)? (Mark only one) 
⃝ $20,000 or less ⃝ $40,001 –$60,000 ⃝ $80,001 –$100,000 

⃝ $20,001 – $40,000 ⃝ $60,001 –$80,000 ⃝ Over a $100,001 

 

 

25. Where were you born? (Mark only one) 
⃝ Aruba ⃝ Colombia ⃝ India ⃝ USA 
⃝ Bonaire ⃝ China ⃝ Netherlands ⃝ Venezuela 
⃝ Curacao ⃝ Dominican Republic ⃝ Sint Maarten ⃝ Other________ 
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Bonaire’s Quality of Life Survey 

 

 

 

 

Danki pa bo 

kooperashon! 
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QUALITY OF LIFE 
SURVEY

DESCRIPTIVE

ANALYSIS
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QUALITY OF LIFE 
SURVEY

Partial Least Square

Model
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EMPLOYEE 
SURVEY
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Meta di e lista di pregunta akí ta pa dunabo un chèns pa kompartí bo sintimentu-i 

pensamentunan tokante desaroyo di turismo na Bonaire. Bo sintimentu-i 

pensamentunan relashoná ku e manera ku turismo ta afektá abo personalmente i bo 

komunidat ta krusial pa desaroyo di Bonaire den e siglo akí. E informashon akí lo 

yuda forma Bonaire su futuro mas segun e manera ku abo lo gusta i tambe lo e yuda 

oumentá kalidat di bida. 

Danki pa bo kooperashon!   

Employee Survey

1. Please rate the following statements about the quality of work life in Bonaire’s 

tourism industry. Rate each item using a scale from 1 to 7 with 1 equal to 

“Completely Disagree” and 7 equal to “Completely Agree”. 

←→

Working in the tourism industry allows a person to care for their family ① ② ③ ④ ⑤ ⑥ ⑦

A job in the tourism industry provides adequate work hours ① ② ③ ④ ⑤ ⑥ ⑦

The workload of a tourism job is reasonable ① ② ③ ④ ⑤ ⑥ ⑦

A tourism job ensures balance between work and life ① ② ③ ④ ⑤ ⑥ ⑦

A job in the tourism industry is easily accessible (transportation) ① ② ③ ④ ⑤ ⑥ ⑦

2. Please rate the following statements about the characteristics of a job in tourism. 

Rate each item using a scale from 1 to 7 with 1 equal to “Completely Disagree” and 

7 equal to “Completely Agree”. 

←→

A job in the tourism industry is meaningful ① ② ③ ④ ⑤ ⑥ ⑦

A job in the tourism industry is challenging ① ② ③ ④ ⑤ ⑥ ⑦

A job in the tourism industry offers opportunities for promotions ① ② ③ ④ ⑤ ⑥ ⑦

A job in the tourism industry provides employees with adequate training ① ② ③ ④ ⑤ ⑥ ⑦

A job in the tourism industry offers opportunities for salary increases ① ② ③ ④ ⑤ ⑥ ⑦

3. Please rate the following statements about the benefits of a job in tourism. Rate 

each item using a scale from 1 to 7 with 1 equal to “Completely Disagree” and 7 

equal to “Completely Agree”. 

←→

I think the benefits in tourism jobs are adequate (holidays, meals, bonuses, ① ② ③ ④ ⑤ ⑥ ⑦

The tourism industry provides an above average starting salary ① ② ③ ④ ⑤ ⑥ ⑦

The tourism industry provides job security and stability ① ② ③ ④ ⑤ ⑥ ⑦

The advantages of working in the tourism industry outweigh the ① ② ③ ④ ⑤ ⑥ ⑦

Career advancement opportunities are satisfactory in the tourism industry ① ② ③ ④ ⑤ ⑥ ⑦

4. Please rate the following statements about your commitment to a tourism job. 

Rate each item using a scale from 1 to 7 with 1 equal to “Completely Disagree” and 

7 equal to “Completely Agree”. 

←→

I am proud to work in the tourism industry ① ② ③ ④ ⑤ ⑥ ⑦

I plan to work in the tourism industry for many years ① ② ③ ④ ⑤ ⑥ ⑦

I see myself moving up into a higher level position in the tourism industry ① ② ③ ④ ⑤ ⑥ ⑦

A job in the tourism industry is important ① ② ③ ④ ⑤ ⑥ ⑦

A job in the tourism industry is respected by members in my community ① ② ③ ④ ⑤ ⑥ ⑦

I would be proud if my children worked in the tourism industry ① ② ③ ④ ⑤ ⑥ ⑦

5. Please rate the following statements about how you feel about your job in 

tourism. Rate each item using a scale from 1 to 7 with 1 equal to “Completely 

Disagree” and 7 equal to “Completely Agree”. 

←→

I think my personality fits a career in the tourism industry ① ② ③ ④ ⑤ ⑥ ⑦

At work, I consider myself a hospitable person ① ② ③ ④ ⑤ ⑥ ⑦

I can use my skills and abilities in the tourism industry ① ② ③ ④ ⑤ ⑥ ⑦

I get pleasure working in the tourism industry ① ② ③ ④ ⑤ ⑥ ⑦

I take pride in seeing satisfied tourists ① ② ③ ④ ⑤ ⑥ ⑦

I like a job that allows me to interact with tourists from various backgrounds ① ② ③ ④ ⑤ ⑥ ⑦

Completely 

Disagree

Completely 

Agree

Completely 

Disagree

Completely 

Disagree

Completely 

Disagree

Completely 

Disagree

Completely 

Agree

Completely 

Agree

Completely 

Agree

Completely 

Agree
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Meta di e lista di pregunta akí ta pa dunabo un chèns pa kompartí bo sintimentu-i 

pensamentunan tokante desaroyo di turismo na Bonaire. Bo sintimentu-i 

pensamentunan relashoná ku e manera ku turismo ta afektá abo personalmente i bo 

komunidat ta krusial pa desaroyo di Bonaire den e siglo akí. E informashon akí lo 

yuda forma Bonaire su futuro mas segun e manera ku abo lo gusta i tambe lo e yuda 

oumentá kalidat di bida. 

Danki pa bo kooperashon!   

Employee Survey

6. Please rate the following statements about your satisfaction with your tourism 

job. Rate each item using a scale from 1 to 7 with 1 equal to “Completely Disagree” 

and 7 equal to “Completely Agree”. 

←→

I am satisfied with my working conditions ① ② ③ ④ ⑤ ⑥ ⑦

I am satisfied with my tourism job ① ② ③ ④ ⑤ ⑥ ⑦

I am satisfied with the opportunities to grow ① ② ③ ④ ⑤ ⑥ ⑦

I am satisfied with my income ① ② ③ ④ ⑤ ⑥ ⑦

7. Please rate the statements regarding  your commitment to Bonaire’s tourism. 

Rate each item using a scale from 1 to 7 with 1 equal to “Completely Disagree” and 

7 equal to “Completely Agree”. 

←→

I feel attached to Bonaire’s tourism industry ① ② ③ ④ ⑤ ⑥ ⑦

I have strong  feelings of “belonging” in Bonaire’s tourism industry ① ② ③ ④ ⑤ ⑥ ⑦

I feel I am a valuable member of Bonaire’s tourism industry ① ② ③ ④ ⑤ ⑥ ⑦

When I see tourists in need of help, I do my best to assist them ① ② ③ ④ ⑤ ⑥ ⑦

When I see a tourist, lost I try my best to give them directions ① ② ③ ④ ⑤ ⑥ ⑦

When I encounter tourists, I am always friendly ① ② ③ ④ ⑤ ⑥ ⑦

8. Please rate the following statements about your past  life satisfaction. Rate each 

item using a scale from 1 to 7 with 1 equal to “Completely Disagree” and 7 equal to 

“Completely Agree”. 

←→

If I had my past to live over, I would change almost nothing ① ② ③ ④ ⑤ ⑥ ⑦

I am satisfied with my life in the past ① ② ③ ④ ⑤ ⑥ ⑦

My life in the past was ideal for me ① ② ③ ④ ⑤ ⑥ ⑦

The conditions of my life in the past were excellent ① ② ③ ④ ⑤ ⑥ ⑦

I had the important things I wanted in my past ① ② ③ ④ ⑤ ⑥ ⑦

9. Please rate the following statements about your present  life satisfaction. Rate 

each item using a scale from 1 to 7 with 1 equal to “Completely Disagree” and 7 

equal to “Completely Agree”. 

←→

I would change almost  nothing about my current life ① ② ③ ④ ⑤ ⑥ ⑦

I am satisfied with my current life ① ② ③ ④ ⑤ ⑥ ⑦

My current life is ideal for me ① ② ③ ④ ⑤ ⑥ ⑦

The current conditions of my life are excellent ① ② ③ ④ ⑤ ⑥ ⑦

l have the important things I want right now ① ② ③ ④ ⑤ ⑥ ⑦

10. Please rate the following statements about your future  life satisfaction. Rate 

each item using a scale from 1 to 7 with 1 equal to “Completely Disagree” and 7 

equal to “Completely Agree”. 

←→

There will be nothing that l will want to change about my future ① ② ③ ④ ⑤ ⑥ ⑦

I expect to be satisfied with my life in the future ① ② ③ ④ ⑤ ⑥ ⑦

I expect my future life will be ideal for me ① ② ③ ④ ⑤ ⑥ ⑦

I expect the conditions of my future life will be excellent ① ② ③ ④ ⑤ ⑥ ⑦

I expect to have the important things l want in the future ① ② ③ ④ ⑤ ⑥ ⑦

Completely 

Disagree

Completely 

Agree

Completely 

Disagree

Completely 

Agree

Completely 

Disagree

Completely 

Agree

Completely 

Disagree

Completely 

Agree

Completely 

Disagree

Completely 

Agree
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Meta di e lista di pregunta akí ta pa dunabo un chèns pa kompartí bo sintimentu-i 

pensamentunan tokante desaroyo di turismo na Bonaire. Bo sintimentu-i 

pensamentunan relashoná ku e manera ku turismo ta afektá abo personalmente i bo 

komunidat ta krusial pa desaroyo di Bonaire den e siglo akí. E informashon akí lo 

yuda forma Bonaire su futuro mas segun e manera ku abo lo gusta i tambe lo e yuda 

oumentá kalidat di bida. 

Danki pa bo kooperashon!   

Employee Survey

Not a very happy person ① ② ③ ④ ⑤ ⑥ ⑦ A very happy person

Less happy ① ② ③ ④ ⑤ ⑥ ⑦ More happy

Not at all ① ② ③ ④ ⑤ ⑥ ⑦ A great deal

11. For each of the following statements and/or questions, please circle the point 

on the scale that you feel is most appropriate in describing you

A. In general, I consider myself:

B. Compared with most of my peers, I consider myself:

C.Some people are generally very happy. They enjoy life regardless of what is going on, 

getting the most out of everything. To what extent does this characterization describe you?

○ ○ ○ ○ ○ ○ ○

My life is much 

worse than 

most other 

people’s.

My life is worse 

than most 

other people’s.

My life is 

somewhat 

worse than 

most other 

people’s.

My life is about 

the same as 

most other 

people’s.

My life is 

somewhat 

better than 

most other 

people’s.

My life is 

better than 

most other 

people’s.

My life is much 

better than 

most other 

people’s.

12. Please rate the following statements on how you feel about your satisfaction with various 

living conditions.  Rate each item using a scale from 1 to 7. 1 equals “Completely Disagree” and 

7 equals “Completely Agree” Mark responses with an X

I would like I would like 

less tourists more tourists

(e.g. less arrivals) (e.g. more arrivals)

I would like less tourism 

development

I would like more tourism 

development

(e.g. hotels, restaurants, 

harbor)
(e.g. hotels, restaurants, 

harbor)

I would like less 

infrastructure

I would like more 

infrastructure
(e.g. roads, schools, 

hospitals)

(e.g. roads, schools, 

hospitals)

I would like less cultural 

activities

I would like more cultural 

activities
(e.g. public events and 

festivals)

(e.g. public events and 

festivals)

I would like less 

conservation

I would like more 

conservation
(e.g. regulation, natural 

protection)

(e.g. regulation, natural 

protection)

□

 Completely 

agree

□

Completely 

agree

□

 Agree

□

 Somewhat 

agree

□

 Neutral

□

 Somewhat 

agree

□

 Agree

□

 Completely 

agree

□

Completely 

agree

□

 Agree

□

 Somewhat 

agree

□

 Neutral

□

 Somewhat 

agree

□

 Agree

□

 Completely 

agree

□

Completely 

agree

□

 Agree

□

 Somewhat 

agree

□

 Neutral

□

 Somewhat 

agree

□

 Agree

□

 Completely 

agree

□

Completely 

agree

□

 Agree

□

 Somewhat 

agree

□

 Neutral

□

 Somewhat 

agree

□

 Agree

□

 Completely 

agree

□

Completely 

agree

□

 Agree

□

 Somewhat 

agree

□

 Neutral

□

 Somewhat 

agree

□

 Agree

13. Read the left and right statements, then select the box that most closely agrees with your opinion.
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Meta di e lista di pregunta akí ta pa dunabo un chèns pa kompartí bo sintimentu-i 

pensamentunan tokante desaroyo di turismo na Bonaire. Bo sintimentu-i 

pensamentunan relashoná ku e manera ku turismo ta afektá abo personalmente i bo 

komunidat ta krusial pa desaroyo di Bonaire den e siglo akí. E informashon akí lo 

yuda forma Bonaire su futuro mas segun e manera ku abo lo gusta i tambe lo e yuda 

oumentá kalidat di bida. 

Danki pa bo kooperashon!   

Employee Survey

DEMOGRAPHIC INFORMATION 

 
14. Are you self-employed?             ⃝ Yes ⃝ No  

 
15. Where do you currently work (main job)? 
⃝ Hotel/accommodation ⃝  Transportation ⃝  Retail  ⃝ Tour operator ⃝  Cultural attractions 

⃝ Restaurant/food  ⃝ Arts & crafts  ⃝  Diving ⃝  Windsurfing ⃝  Other:_______________ 

 
16. How long have you been working at this job?   ______(years)______(month(s)) 

 
17. How many hours a week do you work at this job?  ______(hours) 
 
18. Is this job a permanent job or seasonal job?   ⃝ Permanent ⃝ Seasonal      ⃝ Both 

 

19. How long have you been working in the tourism Industry?  ______(years)______(month(s)) 
 
20. Do you have more than one job? ⃝ 1 job ⃝ 2 jobs      ⃝ 3 jobs  ⃝ More than 3: enter #_________ 

 
21. What transportation do you use to get to this job? (Mark all that apply) 

⃝ Own car ⃝  Taxi ⃝  Provided by employer ⃝  Bicycle 

⃝ Co-worker ⃝  Friend/family ⃝  Walk ⃝  Other: __________________ 

 
22. Where are you from?  ⃝ Bonaire ⃝ Curacao   ⃝ Aruba ⃝ Netherlands ⃝ Other: ________ 

 

23. What is your age? ______(years) 
 

24. What is your gender?       ⃝ Male   ⃝ Female 
 

25. Do you have children?   ⃝ Yes, how many: _________  ⃝ No  
 

26. What is your marital status? 
⃝  Single never married ⃝ Married with children ⃝ Long-term relationship   

⃝  Single with children ⃝ Married without children ⃝ Other:___________  

 ⃝ Divorced/Separated     ⃝  Prefer not to state  
 

27. Which of the following describes your highest level of education? (Mark only one.) 

⃝ Elementary School  ⃝  MBO ⃝  Masters Degree /Post Graduate ⃝  Prefer not to state 

⃝ High School ⃝  Bachelors Degree ⃝  Other:____________________  
 

28. Where do you currently live? 

⃝ Kralendijk ⃝ Antriol ⃝ Hato ⃝ Nikiboko/ Amboina ⃝  Other:_______________ 

⃝ Belnem ⃝ Tera Kora ⃝ Nort Saliña ⃝ Rincon  

 
29. Where were you born? (Mark only one) 

⃝ Aruba ⃝ Colombia ⃝ India ⃝ USA 
⃝ Bonaire ⃝ China ⃝ Netherlands ⃝ Venezuela 
⃝ Curacao ⃝ Dominican Republic ⃝ Sint Maarten ⃝ Other________ 

 

58



© Tourism Corporation Bonaire (www.tourismbonaire.com/strategictourismplan)

EMPLOYEE
SURVEY

Partial Least Square

Model
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EMPLOYEE
SURVEY

DESCRIPTIVE

ANALYSIS
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CRUISE
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